
• Yard Maintenence Weekly/Bi-Weekly
• Xeriscaping
• Drip System Install And Repair
• Lawn Removal
• Sod Installation
• Synthetic Turf 
• General Yard Clean-Up And Trash 

Hauled Away
• Now Installing Pavers & Flagstone

SENIOR & MILITARY DISCOUNTS!

Call For A Free Consultation
STAMPED CONCRETE

RETAINING

WALLS

PAVERS

IRRIGATION

FIRE PITS

XERISCAPE

SYNTHETIC

TURF

124 W UPJOHN AVE • 760-382-3883 • WWW.BERNIESLANDSCAPING.COM

PROUD SPONSOR
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INDIAN WELLS VALLEY
WATER DISTRICT

Watering Restrictions
per Ordinance 100

Questions?
Call Or Visit

(760) 375-5086
www.iwvwd.com

DON'T FORGET
TO KEEP YOUR TREES

WATERED!!!

In March, transition from the anytime
hours schedule to the 8pm to 8am

schedule above
ALL Addresses

Odd Addresses

Even Addresses

Odd Addresses
Even Addresses

ALL Addresses

ALL Addresses

ALL Addresses

Tue, Thu, Sat

Wed, Fri, Sun

No watering on Mondays
Excessive water runoff onto pavement is prohibited

No watering within 48 hours of rainfall

Days Hours Months

8 pm - 8 am April 1 - Oct 31

Anytime Nov 1 - Feb 28
Tue, Thu, Sat

Wed, Fri, Sun Visit our booth at the 2019
Home and Leisure Show

Open 7 Days A Week
Mon - Fri 9am - 6pm • Sat 9am - 5pm • Sun 10am-2pm

RIDGECREST'S #1 Real Estate Office!
710 N. China Lake Blvd. 

760-375-3855
View all listings on 

www.RidgecrestColdwellBanker.com

Giveaways
Throughout The

Event!

Agents On Site To
Answer All Your
Home Buying &

Selling Questions

Visit Our Booth
at the 2019

Home Show

BRE#02078802

760-446-2233760-446-2233 •1101 Norma, Ridgecrest•1101 Norma, Ridgecrest

WWW.DRSNOW.COMWWW.DRSNOW.COM

Are in Full Bloom!

Beautiful Smiles

FREE
$350 

OFF

ORTHODONTIC 
EXAMINATION & 
CONSULTATION 
WITH THIS AD

Offer valid with coupon only. Offer
applies to new patients only. One
coupon per family. Not to be used
as payment of combined with any
other offer or coupon. Restrictions
may apply. Please call for details.

Expires 3-31-19

STOP BY OUR BOOTH AT 
THE 2019 HOME SHOW

(A $250 Value) Expires 3-31-19

BRACES OR INVISALIGN®

0% IN-HOUSE FINANCING 
PLANS AVAILABLE

No Credit Check
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$22/month
Average electric bill with SunPower® Solar 

   Warranty.

Switch to 
Solar for 
$0 DOWN!

For all your Picture Framing Needs
FRAMING • MATTING • ENGRAVING

231 W Ridgecrest Blvd., Ridgecrest, CA 93555
260.384.2030 • easternsierracpf@frontier.com

Visit My Booth
At The

2019 Home Show

LOOK FOR “BIG RED” AT
THE 2019 HOME SHOW
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One of the great things
about home shows is
how they can inspire you
to want to make im-
provements to your
home. Sometimes, how-
ever, the enthusiasm and
inspiration can fade after
you make your way
home. AltaOne Federal
Credit Union will have
your back at this year’s
Home and Leisure Show
with an onsite specialist

available throughout the
event to help make your
dreams a reality.

“We have a number of
different products that
can help people with
home improvement
plans,” said AltaOne
Mortgage Loan Officer
Connor Gowin. “We try
to be flexible with people
and want to be a resource
for them.”

Whether it’s making
repairs, upgrading your
home or adding features
such as a pool or solar

power, AltaOne has op-
tions to help. Gowin said
AltaOne recognizes that
the process of getting a
loan can sometimes be
intimidating and is one
of the reasons it’ll have
representation at the
show.

“It’s great if people are
able to meet me in a
more relaxed environ-
ment,” he said. “Even if
they don’t move forward
with their plans right
away, they’ll have a face
to go along with the

name when they eventu-
ally move forward with
those plans.”

Gowin said he’d be able
to answer any questions
regarding the various
types of loan products
and the process of ob-
taining those loans. If
you dream of the home,
AltaOne will try to make
your dream come true.

“I’ll be available to con-
sult with existing mem-
bers and meet new
clients and prospective
members,” he said. “If it involves any type of

home improvement
product, we have the
loan product that can
help.”

As your neighbor and
friend, Gowin said Al-
taOne is available to help
you reach your dream of
home ownership.  When
you obtain a home loan
from AltaOne Federal
Credit Union, you will
have peace of mind
knowing your mortgages
are solid and strong.

“If you have any ques-
tions at all, come on out
and talk to me,” he said.

Purchase, refinance
and construction loans
are some of the standard
choices, but there are
other options.

If you are in the market
for credit, a home equity
plan might be right for
you. You can tap into
your home’s equity to ob-
tain much-needed funds
for major expenses such
as education, remodel-

ing or vacations. Before
making a decision, how-
ever, you should weigh
carefully the costs of a
home equity line against
the benefits. Shop for the
credit terms that best
meet your borrowing
needs without posing un-
due financial risks.

If you still have ques-
tions after the show,
Gowin will be available
for consultations at the
AltaOne office. An inter-
active home buying guide
and other “Personal Fi-
nancial Coaches” are also
available on the AltaOne
website.

AltaOne has been
helping members reach
new heights since 1947
and has become the com-
munity’s choice for fi-
nancial services. Gowin
said he is looking for-
ward to speaking with
existing members and
helping prospective
members experience the
AltaOne difference.

Visit Our
Booth At
The 2019

Home
Show

Home and
Leisure Show
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BY JOHN D. BENNETT
For The Daily Independent

AltaOne strives to help home improvement
dreams a reality through consultation

The Daily Independent
presents the 2019 Home
and Leisure Show on Sat-
urday, March 23, from 10
a.m.-5 p.m. and Sunday,
March 24, from 10 a.m.-3
p.m. at the Desert Empire
Fairgrounds, 520 S. Rich-
mond Rd. Admission is
free.

The Home and Leisure
show is entering its 26th
anniversary, having began
in 1993 as Home and Gar-
den Show at the Fair-
grounds. The show fea-

tures crafter’s corners,
food, giveaways, tips on
home improvement and
landscaping, and more.

This year, the Home and
Leisure Show will feature
the Ridgecrest Farmer’s
Market, which will be at
the event on Saturday only. 

The event is sponsored
by AltaOne Federal Cred-
it Union, Bernie’s Land-
scaping, 92.7 Qlite, and
Vibe Solar. Read more
about them in this sec-
tion.

Home and Leisure Show
returns this weekend



Home and
Leisure Show

Thursday, March 21, 2019  www.ridgecrestca.com   B5

QUESTIONS? Contact Managing Editor 
Christopher Livingston at 375-4481 x111 or at
clivingston@ridgecrestca.com

Every morning, BC
Corbin rocks local air-
waves, mixing in an eclec-
tic mix of music with
commentary, local news,
and friendly banter from
time to time. 

His purpose: give lis-
teners a laugh as they
slog on to work, provid-
ing another perk along-
side their morning coffee
through “BC in the Morn-
ing,” running from 6-9
a.m. every weekday on
92.7 Qlite.

“When you come to
work, you’re supposed to
be happy and smiling —
‘Hey, George, Frank,’ or
whatever — that gets
your day started off,”
Corbin said. “After 9:00
or so, whatever happens
to your day, I can’t control
that. But I can control,
from six to nine, how
your day is going to be.” 

Behind-the-scenes, the
morning show comes
from Adelman Broad-
casting’s small-but-
mighty studio on Balsam
Street. Home to five dif-
ferent radio stations —
92.7 Qlite, Kickin’ Coun-
try 87.7, Nash Icon 98.5,
KLOA 1240AM (CBS
Sports Radio), and Kool
Gold 1360AM — the fo-
cus is on Qlite during the
early morning. Through-
out the day, three em-
ployees control the sta-
tion’s nuts and bolts:
Corbin, Alexis Zubia, and
Vinnie Hernandez.

Corbin is not only the
lone talent in the station,
but he is also the lone
engineer. While speak-
ing with his listeners, his
arms move fluidly,
whether it is searching
for the next sound effect
or loading up the next
promo spot. At times, it
looks like he has three or
four arms with how fast
he goes. 

Despite all of the move-
ment and hubbub in the
back studio, a smile re-

mains pasted on Corbin’s
face. 

“I’m here for the pleas-
ure and the listening,” he
said, “and sometimes for
the educational part of
it too.”

That includes Corbin’s
favorite segment: The
Impossible Question.
Each morning, Corbin
provides a question that
makes the listeners think.
(“You can’t just use
Google or Wikipedia for
these,” he said.) Listeners
call in and provide their
guesses. If incorrect, they
gotta hang up and try
again. If correct, then
they receive a prize of
that day. 

But when it comes to
the Impossible Question,
it’s more than just the
prize. 

“They didn’t care about
the prize; they just want-
ed to see if they could
beat the DJ,” Corbin said.
“That was the whole key
thing behind it. It was
basically a verbal chal-
lenge, and people caught
on to it. That’s why the
Impossible Question has
been running as long as it
has because people catch
on to things and they
know.” 

Beginnings
“BC in the Morning”

started from an idea years
ago, that stemmed from
Corbin’s outgoing nature.

“My grandpa used to
tell me as a kid, ‘Son, you
talk a lot. You oughta be
a preacher.’ And I knew I
was not going to be that;
it was not in my forte,”
Corbin said. “I enjoy in-
teracting. I like coming
up with funny things and
being a stand-up comedi-
an back in the day.”

A former firefighter in
Northern California,
Corbin got into radio
about 35 years ago. After
moving to the High
Desert and residing in
the Indian Wells Valley
for a few years, as Corbin
put it, Ridgecrest was
ready for the “next gener-
ation of radio.” The mis-

sion was to give Ridge-
crest that big-city feel of
having its own home-
grown morning radio
program — or any pro-
gram, for that matter. 

The program first aired
in 2002 and has been
running since. The only
noticeable difference in
the show, other than its
segments, is the prepara-
tion time. 

“It’s still the same
amount of work,” Corbin
said, “but I just shrink it
down.”

Corbin commutes from
California City each day,
arriving in Ridgecrest by
5 a.m. In the hour before
the show begins, he sets
up his music catalog and
gathers the local and na-
tional news. After 9 a.m.,
Corbin sets his catalog of
music for the rest of the
day, carrying the station
until 6 a.m. the next day. 

“I’m doing something
even between songs,” he
said. “I’m doing news or
checking this or that, or
making sure I’m always
prepping for the next

break when I turn on the
next microphone.” 

As soon as three years
ago, Corbin used to be
on the radio seven days a
week.

“I loved it. My wife, on
the other hand, didn’t
particularly enjoy it,” he
said with a laugh. “I love
doing what I do. I love it.”

The Home and
Leisure Show

92.7 Qlite will be airing
live from the Home and
Leisure Show on Satur-
day from 10 a.m.-1 p.m. It
will feature giveaways,
such as Knott’s Berry
Farm tickets and T-shirts.

“One of the things I
want to do is be able to
interact with the people
coming up to our booth,”
Corbin said. “There are
new businesses that are
in town, so this gives me
an opportunity to come
up to them … and basical-
ly be able to do an on-the-
spot interview right
there.”

Corbin also plans for
this to be an educational

opportunity for the town,
to learn more about the
radio station and how it
serves the community.

“We have been around
for a very, very long time,
and we’ve helped the
community a lot,” Corbin
said. “A lot of people don’t
understand that. So this
is our chance to show you
what we can do.” 

The future of radio
As for the future of ra-

dio in Ridgecrest, Corbin
listed off some things that
he would like to see in the
station: more women in
radio and to grow as the
city grows. He mentioned
Pinney Pool and the casi-
no debate in town as mo-
ments when the radio, as
a media entity, stepped
up to the role of airing
both sides of the issue …
or, at least, try to. 

“Pro and con — bring it
on,” he said. “Because
that’s what makes what I
call a good line of com-
munication. There are al-
ways people who are go-
ing to be against some-

thing and people who are
going to be for it. So, if
you get both sides of the
story, then you can make
up your mind on which
way you want to go with
it.”

While radio is still a
legacy medium, keeping
current with what is go-
ing on is the surefire way
to remain relevant.

“My ear’s to the
ground,” Corbin said. “I
spend a lot of time read-
ing the newspaper — that
keeps me with what’s go-
ing on with who. Unfor-
tunately, a lot of people
don’t like listening to the
news, but I have to be-
cause what goes on with
news determines how my
show is going to be like.” 

But the biggest thing
with radio: remember,
it’s just entertainment.

“Whether it be a hip-
hop show, the show I do,
it’s still entertaining,”
Corbin said. “So, the con-
tent that you hear, you
have to determine and
decipher how you want to
receive it.”

Bernie’s Landscaping to present a sneak peek of its showroom

Bernie’s Landscaping
will be giving attendees
at the Home and Leisure
Show a sneak peek of
what’s to come: a brilliant
showroom. 

“We’re going to have
some real nice landscape
boulders, a shade struc-
ture to show what kind of
shade structures we can
do in the yard, some syn-
thetic turf, live plants, and
some giveaways,” said
owner Bernie Mondragon. 

This year’s display, Mon-
dragon said, will be bigger
and better than last year,
which he credits due to
more preparation.

“I’ve put more time into
putting together this dis-
play,” he said. “I’ve talked
to a few of my vendors,
and they’re all going to
help out and give me some
stuff to show off.”

That includes turf sam-
ples, rock samples, and
pictures of recent work.
Stamped concrete has
been the most popular
project, such as for walk-
ways or patio areas.

“It’s basically concrete
with a stamp, so it’s tex-
tured, it’s colored — differ-
ent than just plain con-
crete,” Mondragon said. 

Eventually, the display
at the Home and Leisure
Show will wind up, on a
larger scale, at Bernie’s
Landscaping’s main store-
front on Upjohn Avenue.
The Graaf Street location
still exists, but will most-
ly be used for operational
purposes, while the Up-
john spot provides an
inviting atmosphere for

customers. Currently, the
showroom is a “work in
progress,” but is expected
to pick up this year. 

“I’m hoping to get the
showroom completed
within the next couple of
months after the Home
Show,” Mondragon said.
“There are a lot of people
who like to come in and
talk about their ideas.”

Mondragon, himself,
takes a hands-on ap-
proach to the business,
even including having an
emergency number that
connects to his cell phone
for egregious circum-
stances.

“I’ve learned over the
years that I have to have
the right people and trust
them to do the job right,”
Mondragon said. Three
mornings a week, he is
out with his crew, whether
it is laying turf down or
bringing material; those
afternoons, he is meeting
with customers and doing
estimates. The other two
days, he is facilitating the
work for his crew.

“Just physically being
there with them so they
can see that I’m not just a
guy sitting in the office
making money off of
them,” he said.

As spring kicks off, so do
many landscaping proj-
ects, mostly planting. “We
do it year-round, but
there’s something about
spring where everybody
wants new plants, new
trees.”

Education — especially
when it comes to land-
scaping in the Mojave
Desert — is a crucial part
of this. A few customers
who may not have been
raised in Ridgecrest
wouldn’t understand the

harsh conditions summer
brings to certain plants.

“That’s where my ex-
pertise comes into play,”
Mondragon said. “We
have a lot of people who
are moving to the area to
work on base or other dif-
ferent industries in town
… so they bring their own
ideas and plants that they
want to plant. I try to ed-
ucate the customer.”

Alongside education is a
guarantee: “If I plant a
tree, and it dies in two
months, I’ll go ahead and
replace it.”

Xeriscaping

Xeriscaping, or desert
landscaping, has picked
up steam in the communi-

ty — but mostly for main-
tenance reasons rather
than cutting down on wa-
ter. 

“People who have the
money for it will pay to
keep a green lawn,” Mon-
dragon said. “It’s mostly
the maintenance. Synthet-
ic turf is maintenance-
free; you just have to blow
it off every one or two
weeks.”

But that does not mean
it’s just a “set it and forget
it” deal. Xeriscaping, al-
though not as much as
traditional landscaping,
has its maintenance needs. 

“A lot of people think
that xeriscaping the yard
means ‘zero,’ ” Mondragon
said, holding his hand up

to signal the number zero.
“Plants still need to be
trimmed and pruned. If
you live in a neighbor-
hood and a neighbor has
500 pine trees, the pine
needles are going to blow
into your yard.”

Mondragon said that he
would see customers in-
stall xeriscaping, but the
lack of follow-up mainte-
nance would cause the
yard to resemble a jungle. 

“A few of those cus-
tomers, I would start of-
fering a free cleanup,”
Mondragon said, “and
then I would talk to them
and tell them that even
though it’s xeriscape, you
still have to maintain it.
The maintenance will

check for irrigation —
make sure everything is
working properly — we’ll
trim the plants accord-
ingly, and just basically
pick up debris that might
not even be from your
yard. It could be from the
neighbor’s yard or the
neighborhood.”

Mondragon, who is also
a member of the Ridge-
crest Chamber of Com-
merce board of directors,
gave a positive economic
outlook for the area.

“I think the economy in
town is doing really well,”
he said. “We have a lot of
new people coming in,
and I predict good busi-
ness — for all the con-
tractors, not just me.” 

BY CHRISTOPHER
LIVINGSTON

Managing Editor
clivingston@ridgecrestca.com

DAILY INDEPENDENT FILE PHOTO
Bernie Mondragon, left, gives chats with visitors about Bernie’s Landscaping at a recent Home and
Leisure Show. 

CHRISTOPHER LIVINGSTON/DAILY INDEPENDENT
BC Corbin throws on his headphones just before going on the air during his morning show, “BC in the
Morning” that airs weekdays on Qlite 92.7.

BY CHRISTOPHER
LIVINGSTON

Managing Editor
clivingston@ridgecrestca.com

Entertaining and educational: ‘BC in the
Morning’ provides fun before the weekday
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Offset sinks

Pros: The term “offset sinks” really refers
to two different sink styles: 1) a double
bowl, with one full-size and one smaller
bowl or 2) a sink whose drain is located
near the edge or directly under the faucet,
rather than smack in the middle. An offset
double-bowl sink gives the advantages of
a traditional double bowl, with a slimmer
profile, while an offset drain makes for
more usable space on the sink bottom, as
well as in the cabinet below (because the
drainpipe is further back than the norm).

Cons: An offset-drain sink often empties
a bit more slowly than the standard. The
plumbing is harder to reach, complicating
installation and repair.

Double-bowl sinks

Pros: Double-bowl sinks are the long-
time favorite of American homeowners.
A divided kitchen sink offers the con-
venience of separate bowls for various
chores — think washing, rinsing, and
drip-drying — while bringing statement-
making color to your kitchen. With a
double-bowl sink, you can also use one
side for food prep, as you soak dirty pots
in the other.
And if you’re planning to replace only
your sink, chances are a double bowl will

be the best fit for the opening in your
counter.

Cons: Each individual bowl in a double-
bowl sink may not be wide or deep
enough for tasks like cleaning large pans
or bathing your baby.
A great alternative is to purchase a dou-
ble-bowl sink with a divide feature; this
low-divider sink style still allows home-
owners separation, yet provides room for
larger items within the sink.

Single-bowl sinks

Pros: Single-bowl sinks allow you to soak
and wash large items such as Dutch ovens
and baking sheets with ease. Although
these sinks may be used in any kitchen,
they are especially appropriate for a small
kitchen remodel, where every inch of
counter space is precious.

Cons: Single bowls are spacious and deep;

however, they don’t allow for separation
— of dirty from clean dishes or food prep
from cleanup, to name just two examples
— and aren’t for every homeowner when
it comes to kitchen sinks.

Farmhouse sinks

Pros: Though farmhouse sinks (also
known as apron front sinks) are tradi-
tionally made of fireclay or cast iron,
manufacturers have begun producing
stainless steel and quartz farmhouse
sinks, too. This means homeowners now
have a variety of materials and state-
ment-making color choices to match their
personal design style. Fireclay farmhouse
sinks offer timeless appeal with long-
lasting durability and shine.

Cons: Due to their size and weight, farm-
house sinks are more complex to install
than undermount or top mount sinks; be
sure to find a contractor who’s experi-
enced with this style.
Homeowners may worry that specific
farmhouse trends will fade in and out of
fashion quickly. However, you can find
farmhouse sinks that allow you flexibility
to change the color and material of your
sink face in minutes.

Island-prep sinks

Pros: Installing an island-prep sink is
great when you spend a lot of time in the
kitchen.
Prep sinks streamline your kitchen routine
— ideal during a holiday cooking rush,
when you need extra space for dinner
party preparation, or simply to store and
prep cocktails or other drinks.
They can also add a designer touch, in
materials like quartz luxe and copper.

Cons: Island sink installation is an extra
expense and gobbles up countertop “real
estate.” Go this route only if you foresee
that you will actually end up using the
prep sink.

Laura Firszt writes for networx.com.

Reader question:We
have a big problem
with a new fire code

dictating new elevations
andwidthmeasurements
of the easement road
which currently services
eight homes. Our real
estate agent discovered
it answering a prospect’s
question about fire codes.
We requested a vari-
ance in this provision in
ameetingwith the city’s
planning and code depart-
ment, and they showed no

flexibility. Our real estate
agent believes this code
had caused a significant
reduction in the lot’s value
andwalked away from the
listing.We cannot afford
an attorney. Any opin-
ions on how to proceed?

Monty’s answer:You
“need boots on the ground”
advice to give you an
informed and logical direc-
tion as to your potential
options. Doing your detec-
tive work first to gather
more informationmay
inspire a plan that solves
the problemwithout con-
flict. Seek the answers to
questions such as these:
1.Were you notified in

advance of anymeetings
about changing the code?
2. Obtain copies of

the ordinanceword-
ing before and after the
changewasmade.
3. If some of the other

seven neighbors have
built homes are their
values affected?
4. Ask your agent to write

a brief letter to explain
themodified value.
5. Do you have

a before and after
appraisal of the lot?
6. How long have you

owned the property?
7.Was the lot’s tax

assessment reduced?
8. Ask the city for a

copy of the commit-
teemeeting notes from
the approval process?
9. Could the former

lot owner have dis-
closed this change in
the condition report?

Some thoughts:

1. A registered land
surveyor works with
easements regularly
andwould be a good
contact for advice.
2. There are four wards

in your city, each onewith
an alderperson. Have you
explained the situation to
yours? They are elected
to be the community
voices and deal with com-
munitymember issues.
If the code is faulty and
that individual recognizes
it, your new advocate
may take up your case.
3. If you have the last

vacant lot, is it possible
one of the current neigh-
bors inspired the change?
New construction has been
known to agitate neighbors.

SAFETY

CARBON
MONOXIDE
DETECTION
Acolorless and
odorless gas,
carbonmonoxide
is known as “the
silent killer,”
impossible to
detectwithout
a CO alarm.To
ensure your home
is protected,
install CO alarms.
A survey from
FirstAlert found
that 40 percent
ofAmericans do
not own a single
working CO alarm.

It is recommended
to install CO
alarms on every
level of the home,
including the
basement, and
within 15 feet
of all sleeping
areas. Check
alarms regularly
and follow
manufacturer
instructions.

If yourCO alarm
sounds, immed-
iately
go
outside
for
fresh
air and
call 911.

FLOORING

VINYL
PLANK
TRENDING
Flooring tends
to go on sale in
January, and
SMARTCarpet
and Flooring says
one of this year’s
best sellers has
been vinyl plank
tiling.According
to a shop-at-home
flooring provider,
vinyl plank tiling
ismanufactured
to have awood
plank appearance
while providing
a surface that
ismore durable
thanwood. It can
handle both a
large amount of
foot traffic and
resist stains.

RENOVATIONS

ADDBUFFER
TOBUDGET
When funding
a home
improvement
project, keep
inmind that
renovations
may costmore
than youmight
think. Including
a buffer into a
reno budget gives
youmoney to
cover unexpected
expenses.

Experts at Better
Homes&Garden
advise adding a
10- to 20-percent
contingency to
cover unforeseen
costs.

—More Content Now

DEAR MONTY

Dealing with a municipality

RichardMontgomery

KITCHEN
SINK

POPULAR

TYPES
PROS AND CONS

BIGSTOCK/FREEPIK IMAGES

ByLaura Firszt |More Content Now

When you’re shopping for a new kitchen sink, prepare to be
overwhelmed by the exciting variety of styles. For help selecting

just the right sink, consult this handy guide.
Our thanks to Derek Voigt, director of productmanagement at
Elkay, for his description of kitchen sink types pros and cons.

▲

HOME



Vibe Solar offers a
greener alternative for
providing energy.

The California-based,
veteran-owned solar in-
stallation company de-
scribes itself as dedicated
to conserving the environ-
ment and making the
world a better place. The
company is locally owned
and operated out of Lan-
caster. 

“Considering the energy
predicament faced by the
nation today, it only makes
sense to take the first step
and be the change that
we wish to see in the
world,” the company
states.

Vibe Solar gets a sig-
nificant chunk of business
from the Ridgecrest area,
including contacts made
at the Desert Empire Fair
and local home shows –
such as the one coming up
this weekend. 

The company will be on
hand at the Home and
Leisure show this week-
end to answer questions
about solar installation.
It will be manning a sta-
tion at the event, and dis-
pensing both information
and swag such as wrist
bands and tote bags.

“It’s like a one-stop shop
for going solar,” said sales
manager Alan Truex.

“We are full service in-
stallation company,” Truex
explained. “We do all the
permits, all the building
design in-house.”

Truex said that cost for
solar installation varies
“because everyone lives
differently.” However, a
very rough estimate of cost
savings is something like
30 to 40 percent off the
solar customer’s electric
bill.

Truex said Vibe Solar
will be offering same-day
appointments this week-
end, as well as specials
such as $500 rebates plus
an additional $500 off for

veterans.
He said the rebates can

be applied to the loan or
the customer can get a
check. In addition, Vibe
Solar is offering another
special: “We are also going
to cover the first six
months of loan payments
for anybody,” according to
Truex. “We have been do-
ing that since Jan. 1.”

Vibe Solar is in synch
with the State of California
in providing green alter-
natives.

“California wants to be-
come the green state, so to
eliminate fossil fuels,”
Truex said. He added that
Vibe Solar keeps track of
new and upcoming legis-
lation and offers cus-
tomers a way to comply
with new rules and regu-
lations while saving mon-
ey.

The company provides
residential and commer-
cial service.

“We are available for all
projects,” Truex said.

Vibe Solar has been

serving clients in this in-
dustry for over 20 years.
“We are full-service solar
installation company,
meaning you will only deal
with Vibe Solar installers
and not a third party in-

stallation team,” the com-
pany states. “Whether you
are tired of paying high
electricity bills or just want
to contribute to the envi-
ronment, let Vibe Solar’s
extensive experience guide

you toward a locally in-
stalled and high-quality
solar energy solution. We
are fully licensed, insured
and bonded, and rated
No. 1 in terms of customer
service.”
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We’re Proud to Serve East Kern
Our local team of drivers and support staff are proud to serve 

the residents and businesses of California City, Ridgecrest & Tehachapi.

FREE BUSINESS RECYCLING & ORGANICS ASSISTANCE
If your California City or Ridgecrest business or multifamily complex generates at least four cubic yards 

of waste per week, state laws AB 341 and AB 1826 require that you have a recycling 
and organic waste diversion program. Waste Management can help you set up 

or enhance your recycling program at no additional cost. 

For more information or to schedule a FREE site visit and evaluation, 
visit business.wm.com/Ridgecrest, business.wm.com/California-City

or contact 760-463-6024.
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907 S. Richmond Rd • 760-375-5991
(corner of Richmond Road and Bowman Road)

SHOP
WITH US!

Landscaping
Flagstone

Pavers • Block
Gravel

SEE 
US

AT T
HE

HOME

SHOW

Home and
Leisure Show
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QUESTIONS? Contact Managing Editor 
Christopher Livingston at 375-4481 x111 or at
clivingston@ridgecrestca.com

Vibe Solar offers a green alternative
BY JESSICA WESTON

City Editor
jweston@ridgecrestca.com

HOME IMPROVE-
MENT

Easy front door fixes
to add curb appeal

According to DIYNet-
work.com a bright new
coat of paint and an eye-
catching door knob can
punch up the design of
the front of your house. A
can of exterior paint will
cost you no more than
$30 a gallon and painting
your front door can add
some needed brightness if
you pick a bold color that
makes your house stick
out. Meanwhile, you have
endless options and price
ranges for a new door
knob. Try one with cam-
eras or numerical codes,
or if you’re seeking a low-
tech option, just update
the color from a dated,
too shiny color to a dark,
oil-rubbed metal.

REAL ESTATE

Follow the 28/36 rule
to find ideal mortgage

Not sure how much
home you can afford? Ac-
cording to realtor.com,
one way to figure this out
is to follow the 28/36
rule.

The “28” in the ratio
refers to your monthly
housing payment (your
mortgage plus home in-
surance and property tax-
es). The total of which
shouldn’t be more than
28% of your gross (before
taxes) monthly income.
For example, if your gross
monthly income is
$5,000, you would multi-
ply that by 0.28 (28 per-
cent), which equals
$1,400. That number is
the recommended maxi-
mum amount your
monthly housing pay-
ment should be.

The “36” refers to your
debt-to-income ratio.
This ratio compares your

debt to your income. This
ratio should be “no more
than 36 percent. Experts
warn that going past this
threshold is a risky as you
could end up with a house
that, over time, drives you
even deeper into debt as
you pay for maintenance
and repairs.

CLEANING
Make your house smell

great with DIY potpour-
ri

Sometimes making
your house smell great is
just a matter of raiding
the spice cabinet and fruit
bowl. Take for instance
cleanmyspace.com’s DIY
potpourri. First you take
slices of fruit such as
grapefruit, oranges or ap-
ples, add as well as vari-
ous herbs — ground cin-
namon or a cinnamon
stick, rosemary, thyme,
nutmeg. Then add to a
small saucepan along
with a cup or so of water.
Bring to a boil, then let
simmer on low for hours.
Add more water as need-
ed to keep the liquid from
boiling away. It can even
be reused. After the mix-
ture has cooled, pour it
into a mason jar and store
it in the fridge. Reheat on
stove a few times as need-
ed.

GARDENING

When to start a spring
garden

Even though outdoor
temperatures are low and
there may even be snow
on the ground, now is a
good time to plan your
spring and summer gar-
den. First find the spring
frost date for your area by
g o i n g
to www.almanac.com/gar
dening/frostdates/states.
Then check the seed
packets for what you want
to grow. Some items, for
example tomatoes, sug-

gest you start the seeds
indoors 6- 8 weeks before
the last expected spring
frost date then transplant
outside.

— More Content Now

Home Help: Easy front door fixes to add curb appeal



VISIT OUR BOOTH
AT THE

2019 HOME SHOW
• Sales
• Service
• Maintenance
• Repairs
• Much More

CA. LIC# 969915                                                                                                        BONDED/INSURED

HEATING & AIR CONDITIONING
Commercial & Residential

760-608-7957
1037 W. Graaf, Ridgecrest

MICHAEL’S CERTIFIED AIR, INC.

AATTENTIONTTENTION IINDIANNDIAN
WWELLSELLS VVALLEYALLEY
RRESIDENTSESIDENTS

Dewey Pest Control
welcomes you to
the 2019 Home &

Leisure Show

SPECIAL
HOME SHOW OFFER!

$90.00 OFF for our
90th year in business

The Name You Have Trusted
Year After Year 

Environmental Security Since 1929.
Call us today!

1-760-375-2669

(w/ new annual agreement)

$89
Window Special

TRADE IN
FOR OLD WINDOWS

Lifetime Exteriors Lic#718263

VISIT OUR
BOOTH AT THE

2019 HOME SHOW

Y GREEN
FINANCING

LifeTime Windows
LOCALLY OWNED FOR OVER 25 YEARS

Installed with No Stucco
or Drywall Damage!

Energy Efficient Windows & Doors
Roofing & Patios

661-835-8685
DEAL FACTORY DIRECT WITH OWNER

FINANCING AVAILABLE!
Visit our showroom

5880 District Blvd. Suite 12, Bakersfield

Patio Covers                    Sun Rooms

*New or expired subscribers 90+ days only. Offer expires 03/31/2019 

New Subscribers
1 Year $95

And Be Entered
A Drawing To
Win A 3 Day 2
Night Vacation
Call 760-375-4481

And Subscribe
Today!

HOME SHOW
SPECIAL*
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117 E. RIDGECREST BLVD. • 760-371-4112
COCKTAILS    GREAT FOOD    MUSIC

Stop In And
Try Our

Entrees That
Are Part Of
Our New

Quick Lunch!

Triple
TAVERN

50% OFF
Installation

Labor

Stop ByOur BoothAt The 2019Home Show

Exp. 1/1/20LAPHAM
CONSTRUCTION
Locally Owned & Operated

For Over 20 Years 
(760) 812-0021

Patio Covers

Sunrooms

Windows

Lic# 885719

Our skilled chefs perform a FREE, 30-minute
show that teaches you how to reduce cholesterol,
fat and cooking time while increasing nutrition

and having fun in the kitchen!
This exclusive cooking show will keep you

entertained while educating you on the
benefits of preparing healthy meals for your

family. Mention this ad at our show and
receive a FREE GIFT!

See you at theHome Show!

Kitchen Craft presents the
COOK FOR LIFE
COOKING SHOW!

Sample items from a full-course
meal prepared in just

15 MINUTES!
New show every hour!

Lower Blood Pressure!
Reduce Cholesterol!

Lose Weight!

Christine
Lyster

LIC# 01884903

1301 N China Lake Blvd
Ridgecrest, CA 93555
760-446-4300 Office

www.kw.com

Dru
Hawkins

LIC# 01294895

Elizabeth
Prickett
LIC# 01793592

Emma
Weber

LIC# 02070543

Haley
Scherer

LIC# 0208531

James
Mower
LIC# 01961630

Michelle
Harris

LIC# 01935277

Paul
Haugen
LIC# 01476814

Raquel
Newton
LIC# 02073523
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We Are Proud To Be
A Veteran Owned Business

Stop By Our Booth At
The 2019 Home Show

1105 W. Columbia Way
Unit B

Lancaster, CA 93534
(833) 545-5050
vibesolar.com

PROUD SPONSORFree
Quotes To
See How
Much You

Can
Reduce

Your
Electric
Bill By

6 Months
Are On Us

We Will
Pay Your

1st 6
Months
Bills No
Matter

What It Is
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CORPORATE
701 S. China Lake Blvd.

(760) 371-7000
M-F 9-5, Sa 9-4

CHINA LAKE
1115 King Ave.

M-F 9-2, Drive-up M-F 7-3

CALL or LIVE CHAT
(760) 371-7000
M-F 7-7, Sa 9-2

AltaOne.org

You may have equity in your home 

*Financing available for qualified members. Call an AltaOne representative for terms.

We can help make your dreams come true.
Call, Click or Come in to AltaOne today.

VA FHA Jumbo Loans ARM Products

COME SEEUS AT THE 2019HOME &LEISURESHOW
MARCH23RD-24TH

$

PROUD SPONSOR
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