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Small Business Saturday is getting bigger
By Melissa Erickson
More Content Now
In the hectic rush up to the
holidays, Small Business Saturday, this year on Nov. 26, offers
consumers a mindful way to shop
for gifts and support local business and their communities.
The annual event is more popular than ever, with a 14 percent
increase in spending in 2015 to
$16.2 billion and an 8 percent
increase in participation, according to the National Federation

IN IT
LONG-TERM

Millennial entrepreneurs are different
than any other generation, with recent studies finding them better
prepared to face disaster, retirement and
cybersecurity issues
and more willing to
take financial risks and
incur debt.
It’s been 12 years
since the founding of
Facebook, the creation
of one of the best
known millennial entrepreneurs, Mark
Zuckerberg. With a
wealth of more than
$40 billion in 2015,
Zuckerberg gives the
impression that entrepreneurship is the
norm for the millennial generation. However, the Small Business Administration’s
Office of Advocacy
found that less than 2
percent of millennials
reported self-employment in 2014, compared with 7.6 percent
for Generation X (born
1963 to 1981) and 8.3
percent for baby
boomers (born 1944
to 1962).
While their numbers
may be small, millennial entrepreneurs are
in a committed relationship with their
businesses, according
to a new Wells Fargo
study. In an online survey of 1,000 U.S.
small-business owners,
majorities of both millennial and older owners said they started
their businesses to
control their future
and be their own boss,
wanting greater flexibility in where, when
and how they work.
“We found that millennial small-business
owners have a much
longer-term horizon
for their businesses
than many may perceive them to have,”
said Lisa Stevens,
Wells Fargo’s head of
small business. “They
recognize an investment in their business
is an investment in
their future.”
Contrary to popular
perceptions that millennials are focused on
the short term and
more apt to be serial
entrepreneurs, the
study found the generation is gearing up
for the long term, seeing their business endeavors as investments
in the future, with
many already looking
ahead to the next genSEE LONG-TERM, A5

of Independent Business.
Small Business Saturday is less
about getting the best deal and
more about keeping your dollars
in your community. Make a purchase at a big chain store and
only 14 percent of that money is
circulated back into the community, versus 48 percent that
is spent at a local small business,
according to the National Federation of Independent Business.
The United States is home to

more than 28 million small businesses, according to the Small
Business Administration. From
your local dry cleaner and dentist
to the companies that provide
health care and technical consulting, small businesses represent 99.7 percent of all businesses
with employees and employ
about 48 percent of the nation’s
private-sector workforce. Small
businesses vary greatly in terms
of size, but those with fewer than
100 employees have the largest

VISIT US FOR A BREAK IN SHOPPING

share of small business employment.
“Small business owners are
the backbone of the American
economy, working hard day-in
and day-out to realize the benefits
of their effort and perseverance,
not just for themselves, but also
to create a lasting business legacy
for their families,” said Michelle
Di Gangi, executive vice president
of small- and medium-size enterprise banking at Bank of the
West. “Small business ownership

isn’t always a financial decision
– an even bigger draw is the
flexibility and independence to
chart your own path and create
a business that can be passed
on to the next generation. These
are benefits that many other career paths simply do not offer.”
For more information
Find nearby small businesses
at https://www.americanexpress.com/us/smallbusiness/shop-small/

Support Your
Local Business

Call for Specials
BLACK FRIDAY

4

$

99

Lunch Buffet

(760) 446-PIZA

1601 Triangle Dr

Fresh Brewed
Coffee

1

$ 00

(760) 446-2320
1601 Triangle Dr

821 W. INYOKERN RD.
RIDGECREST, CA 93555

Heating & Air Conditioning

760.446.5577

COME & SHOP SMALL WITH US BLACK
FRIDAY AND SMALL BUSINESS SATURDAY

REGISTER YOUR AMERICAN EXPRESS AND GET 2X REWARDS

GET 5% DISCOUNT STOREWIDE
NOV 25 & 26, 2016
COMICS, MAGIC THE GATHERING, SCIENCE KITS, LEGO,
PUPPETS, CALICO CRITTERS, PUZZLES, GAMES
M - F 11:00 - 6:00; Sat 11:00 - 5:00; Sun 11:00 - 4:00
827 North China Lake Blvd. • (760) 371-3031

Black Friday and
Small Biz Saturday
20% Off
Selected Stocking Stuffers
FREE TOTE BAG WITH ANY PURCHASE OVER $50
25% Off
Cookbooks &
Craft Books
in November

We Carry
Elf on
the Shelf

Red Rock Books
206 W. Ridgecrest Blvd. • 375-3454
Open Mon - Sat 10-7 Sun 11-5

See It, Ride It,
Take It Home
Shop Locally
for the
Best Service

SMALL BUSINESS SATURDAY NOV-26
YOU’LL OUR
5% DISCOUNT ON KITCHEN AND BATHROOM REMODEL
OFFER GOOD UNTIL 01/31/2017

Serving Toddlers to Champions since 1972

REMODELS
Kitchen & Bathroom Additions
Doors – Windows – Countertops
760.608.7426
info@jcjchavez.com • www.jcjchavez.com

217 N. Balsam • Ridgecrest • 375-4202

License # 956881 LICENSED BONDED & INSURED
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Growing Your Business Through Hacking
keting to some extent,” said
Jamie Quint, co-founder and
chief executive officer of Interstate Analytics. “It’s been
overused and somewhat
abused by people trying to position themselves as experts.”
What it is
Sean Ellis, chief executive
officer of GrowthHackers.com,
is credited with coining the
term in 2010. He played key
early growth and marketing
roles at several companies that
have exceeded billion-dollar
valuations including Dropbox,
Eventbrite and Uproar.
“A growth hacker is a person
whose true north is growth,”

Want your business to get
big fast? Want to increase revenue and website traffic? You
need to know about growth
hacking.
Growth hacking is a buzzword that’s been thrown
around a lot in the past few
years with regard to businesses
that have employed creativity,
analytical thinking and social
metrics to grow user base and
increase revenues. Companies
like Facebook, Twitter, Dropbox and Airbnb all brought
in experts to “hack,” or optimize, their growth.
Growth hacking “is another
term for metrics-driven mar-

Ellis has said.
Not to be confused with traditional marketing, growth
hacking combines marketing,
sales, product development,
social media monitoring and
metrics, analytical thinking,
research and development,
said Aaron Ginn, an early
thought leader who popularized the term “growth hacking.”
Not only do growth hackers
make marketing strategies,
they constantly monitor them
to follow the success or failure
of things like landing pages,
viral content, general clickability and hit rate.
The goal of growth hacking

is to build a self-perpetuating
marketing machine that reaches millions of people by itself,
Ginn said. “Retention trumps
acquisition,” he said.
Is it for you?
“There’s a lot of confusion
over the term,” said Ehsan Jahandarpour, a startup coach
and growth hacker who has
worked with Microsoft,
PETRONAS and BBDO. “It’s
all about experiments. If something doesn’t work, ditch it.
If something does work, expand it. It’s both an art and a
science that combines the conventional and unconventional
to find out what’s best suited

to boosting revenue, building
and engaging the user base.”
For successful growth hacking a company needs to work
within a proven framework of
three steps: attracting clients,
engaging and acquiring customers, and retaining customers, Jahandarpour said.
While growth hacking is
changing the way people think,
it’s important to consider
whether your product is a good
fit for a growth-marketing
strategy and whether it can
achieve scalable growth. It’s
using a “marketing objective
with product tactics. It’s more
of a mindset than a tools kit,”

Ginn said.
A growth hacker can help
figure out if your users love
the product, if they will they
engage others online to check
out your product, and if they
will they come back to your
site and become return customers.
“A great growth hacker is
also a product person,” someone who understands user experience and user value while
boosting growth, Ginn said.
“Of all the startups operating now, a majority, 90 percent, are using growth hacking,” Jahandarpour said.
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Stop In and See What’s New

Encouraging Everyone
To Help Support Ourselves
& Our Community
Shop Local
This Holiday Season

Samples
Stocking Stuffers

760-375-4411

501 W. Ridgecrest Blvd.

237 North Balsam St., Ridgecrest, CA 93555

Support our Community
Support your Local
Small Business

Take a break from Shopping.
Come dine with us.
FIRST CLASS
CAMOFLAGE

5.99

OUR
NOVEMBER
FLAVOR
OF THE
MONTH

FREE Tire Rotation
with Oil Change Purchase
with coupon

501 N. China L ake Blvd
1-760-384-3131

(760) 446-4771 • 629 INYOKERN ROAD

4.99

1-760-384-4541

Great Deals
throughout the
Store for Small
Business Saturday
Stop in & See
for Yourself

Merry Christmas
Support Your
Community
40 Years as
Your Trusted
Hometown
Plumbers

DART Thrift Store

www.cardinalplumbing.net
1501 1/2 N. China Lake Blvd.

345 W. Ridgecrest Blvd.

(760) 375-1943

FULLY LICENSED - LIABILITY AND WORKERS COMPENSATION
Lic # 496447

High Desert Home Center

824 W. Ridgecrest Blvd. • Ridgecrest, CA 93555
760-375-9741 • www.highdeserthomecenter.com

2011 Chevy
Malibu

11,777*

$

Stk # TR10297R1

Vin# 365113

2009 BMW
3 Series

13,777*

$
Stk # 10441

Vin# M32056

07 Ford F150
Super Cab XLT

13,500*

$
Stk # 10493

Vin# A50509

American Dream Auto Sales
239 E. Ridgecrest Blvd • Ridgecrest CA 93555
760-371-9402 • 760-371-9400
*Expires 11/30/16. Plus license, doc & emission fees. Terms & condition. See dealer for more information. On approved credit.
Only 1 at this price. 12 month/or 12k 3rd party warranty nationwide. Dealer pays up to $1,000.00 taxes.
AUTO SALES • AUTO SALES • AUTO SALES • AUTO SALES • AUTO SALES • AUTO SALES • AUTO SALES • AUTO SALES

HDHC

China Lake

RENT-A-CAR • RENT-A-CAR • RENT-A-CAR • RENT-A-CAR • RENT-A-CAR •

AUTO SALES • AUTO SALES • AUTO SALES • AUTO SALES • AUTO SALES
RENT-A-CAR • RENT-A-CAR • RENT-A-CAR • RENT-A-CAR

Black Friday Weekend
We Pay Sales Tax*

Friday, Saturday
and Sunday

Downs

OPEN 7 DAYS A WEEK

Low

Price

$

95 *

19

RENTALS STARTING AT

$

95 *

69

$

1995*

PER DAY

$

59 95 *

239 E. Ridgecrest Blvd
Ridgecrest CA 93555
760-371-9402 • 760-371-9400
www.united-rentacar.net

*Pictures may not reflect actual vehicles. See office for more details. Some restrictions apply.

RENT-A-CAR • RENT-A-CAR • RENT-A-CAR • RENT-A-CAR

AUTO SALES • AUTO SALES • AUTO SALES • AUTO SALES • AUTO SALES

AUTO SALES • AUTO SALES • AUTO SALES • AUTO SALES • AUTO SALES • AUTO SALES • AUTO SALES • AUTO SALES

Ridgecrest

CHICKEN
& FRIES
$

501 N. China Lake Blvd.

Gifts
Much More

ENTER TO WIN OUR
DRAWING WITH ANY PURCHASE

(760) 375-4123

STEAK &
FRIES
$
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erations. In fact, 80
percent of millennial
small-business owners
say they hope to grow
their businesses over
many years, potentially
even passing it to their
children someday, in
spite of most (59 percent) not yet having
children. By comparison, 66 percent of older
small-business owners
say they hope to pass
down the business to
their children.
While most smallbusiness owners surveyed say they are extremely wary of taking
on debt (75 percent of
millennials and 78 percent of older owners),
many millennials believe that business debt
and financial risk are
necessary for the
growth of their businesses. About twothirds of millennial
owners say that some
amount of business
debt is necessary for
growth or are willing
to take financial risks
in order to grow their
business. By comparison, roughly half of
older owners hold
these views.
Other findings
• Millennials are
more likely than their
older counterparts to
be better prepared, according to a recent Nationwide Small Business Indicator, a survey
conducted by the Harris Poll. Just more than
half of millennials have
a disaster recovery
plan in place as opposed to 30 percent of
Generation X and 29
percent of baby
boomer business owners.
• The study found
millennial small-business owners place
more value on feeling
passionate about their
work, with 59 percent
reporting passion as a
motivation for starting
their business, compared with 51 percent
of older owners.
• Cybersecurity is all
over the news, and 42
percent of millennial
business owners said
they have a plan in
place, while only 12
percent of baby
boomers said the
same.
• Millennials are
more likely than any
other generation to offer a range of employee
benefits such as retirement plans, medical
plans, life insurance
and paid leave, the survey found.

